
Name: David Mankins

Class of works: I am writing in support of Class #3 (Unskippable DVD

Advertising): Audiovisual works released on DVD that contain access control

measures that interfere with the ability to control private performance,

including the ability to skip promotional materials.

Summary:

Disc name: Most DVDs from the Disney Corporation


One of the nice features of DVDs is the ability to move around with relative

freedom --- once the feature starts. However, we have a number of children's

DVDs (such as Disney's "Tarzan" and "Schoolhouse Rock") which we view

repeatedly, and we are forced to spend time waiting for the trailers to end. I

would be happy to pay a little extra cash for DVDs without this sort of

advertising, I detest being forced to pay with my *time*.
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